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How to optimize your content for AI 

Impact on your SEO strategy

How do they work?

What are AI Overviews?

Potential impact on your traffic
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AI Overviews
differ from the
“answer box”, a
type of featured
snippet.



AI Overviews have multiple
sources (sometimes even
more than three), and are
labeled “AI Overview” 



User enters a search

Search engine
gathers results

from web

AI reads the results

AI uses LLM
to write a
summary
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Sources are provided to support the AI’s answer.



AI uses LLM
to write a
summary
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Not all sources are
used for the written
summary.

Some sources are selected simply because
they support the conclusion that the AI made.
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2006

AI Overviews arrive...

SEO is dead AGAIN! 

Featured snippets
arrive...

Now it’s REALLY
going to be dead!

First claim that “SEO
is dead”

2017 2024
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SEO will not die because people will not stop searching for
information 

They may search differently and in different places,
ChatGPT for example, but they will search

“SEO” may take on an entirely new look, maybe even be
renamed “AIO” (AI Optimization), but the industry will
survive

🙄

2006

2017

2024
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$175 BILLION$175 BILLION

https://www.oberlo.com/statistics/how-does-google-make-money
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https://searchengineland.com/google-ai-overview-fails-442575
https://searchengineland.com/google-ai-overviews-visibility-new-low-444048
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Google is saying that the source links in AI Overviews
get even more click than the “answer box”

Write new content and
optimize existing content
for AI Overviews
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Gemini answers the question,
then looks for the best
supporting sources. 

Write new or edit existing
content to SUCCINCTLY support

the answer Gemini is giving.

Use subheadings to segment
information and give the

answer SUCCINCTLY in the first
paragraph under the

subheading.

Examine both the Gemini
answer and the supporting

sources.

Use an SEO tool like SEMRush* to
measure your AI Overview

positions.

Observe carefully what works
and what doesn’t.

*affiliate link

https://semrush.sjv.io/c/1241053/1895738/13053?_ir=U15%7Ce60817ec-ca92-11ee-9709-cbe4091d2fa8%7C1721164313668&stat=1
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Go to https://gemini.google.com/app

https://gemini.google.com/app
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Ask Gemini a question. 
Scroll to the bottom.
Click on the Google icon where it says “Double-check response”
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Gemini will search Google for sources to support what it said and highlight the supported statements in green.

Examine the sources (click on the arrows and visit those pages) to gain an understanding of the types of
content that Gemini likes to use for sources. The text it relied on will be highlighted.
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Gemini will also tell you which parts of the answer that it
doesn’t have a good source for.  

THIS IS YOUR GOLDEN OPPORTUNITY!!!
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All of the “traditional” SEO optimization efforts must be satisfied first in
order to establish credibility with Google
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Use subheadings & proper heading tag structure (H1, H2, etc.)

Make every point extremely succinctly in the first sentence following the
subhead, then go into more detail

Don’t copy Gemini’s answer word-for-word. Instead, provide data or
evidence of some kind that adds credibility to its answer 

Provide citations where applicable to back up your own statements
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Screenshot from SEMRush* 

*affiliate link

https://semrush.sjv.io/c/1241053/1895738/13053?_ir=U15%7Ce60817ec-ca92-11ee-9709-cbe4091d2fa8%7C1721164313668&stat=1
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