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Artificial intelligence (AI) is
dramatically changing how
we interact with
information.
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What We’ll Cover...

Understanding AI’s Role in Search
Learn how AI-driven technologies are changing
the way users interact with search engines

Shift to Conversational Assistance
Discover how AI chat tools are quickly
becoming the preferred choice for users seeking
instant, conversational responses

Adapting SEO Strategies
Understand how marketers will need to adapt
their SEO strategies to accommodate AI
advancements to stay competitive





Keyword-Based Ranking
Uses algorithms that prioritize content based on
keyword relevance, backlinks, and other SEO
factors

Page-Based Results
Users are presented with a list of “10 blue
links”, and they must sift through various
sources to find answers

Popularity-Based
Ranking is determined by popularity (e.g.,
backlinks) and SEO optimization, not
necessarily by the depth or context of the
answer.

Traditional Search Engines





Direct Answers
The chatbot summarizes information for the user
in a single, concise answer. The users do not
have to pull bits and pieces of information
together themselves.

Chat Only
Answers users’ questions based on general
knowledge it has been trained on - does not
search the web in real-time.

Conversational
Chatbots focus on understanding the context and
intent behind user queries, providing a more
conversational experience. 

“Traditional” AI Chat Bots
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Mix the Best of Both Worlds
Conversational interface, concise answers, plus
reference websites. 

AI-Powered Search Engines
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So how many
people are

actually using
AI-powered

search?



⚠️ PLEASE NOTE!
Votes submitted 
by nerds 🤓



2006

AI Overviews arrive...

SEO is dead... AGAIN! 

Featured snippets
arrive... Now it’s

REALLY going to be
dead!

First claim that “SEO is
dead”

2017 2024
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Google is saying that the source links in AI

Overviews get even more click than the “answer box”
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Search w/AI AI w/Search



User enters a
search

Search engine
provides results
from it’s index

AI analyzes results & uses LLM
(chatbot) to write a summary

Chatbot gives
a general

answer, THEN
looks for
sources to

back up what
it said
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Go to https://gemini.google.com/app

https://gemini.google.com/app
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Ask Gemini a question. 

Scroll to the bottom.

Click on the Google icon where it says “Double-check response”
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Gemini will search Google for sources to support what it said and highlight the supported statements in green.

Examine the sources (click on the arrows and visit those pages) to gain an understanding of the types of content

that Gemini likes to use for sources. The text it relied on will be highlighted.

03

https://pamannmarketing.com/


04

Gemini will tell you which parts of the answer that it doesn’t have a good source for.  

THIS IS YOUR GOLDEN OPPORTUNITY!!!
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Learn how to optimize your writing for 
AI-Powered Search!

PamAnnMarketing.com -> Resources -> Video
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https://tiktok.com/@pamannmarketing
https://youtube.com/@pamannmarketing
https://pamannmarketing.com/
https://tiktok.com/@pamannmarketing

